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Among 478 PoS in rural and 342 in urban areqs which were visited, No POS either in Rural
Arcas and Urban Arcas were — ! . )
Areas anc \reas were observed (o shown on-compliance with major indicators of
Section $ of COTPA as shown in Table o o .
ecion 3 of COTPA as shown in Table 9. Tpe mean ol major compliance indicators to

Secnon S of COTPA avas better in rural location (98.89

o) as compare to urban location
(94.6%).

Table 9:Area-wise Non-Compliance of Section 5, ~COT]’A in PoS of 14 Districts of

Punjab
Area
Non-Compliance Indicators Rural Urban Total
_ (N=478) (N=342) (N=820)
L)Ic:m Non Compliance of Major Indicators (*) of Section 5 6(1.2) 18.5(5.4) 245 2.9)
[ Non Compliance to all Major Indicators (*) of Section 5 0 0 0
Presence of Advertisement of Tobacco Product® 12 (2.5) 37(10.8) 49 (5.9)
Boards 0 5(1.4) 5(0.6)
Posters 0 1(.2) 1(.2)
Banners 0 0 0
Stickers (U] 0 0
Kind of Advertisement | LCD/video screening 0 0 0
Dangles 12 (2.5) 31 (9) 43 (5.2)
Promotional gifts/offers 0 0 0
Products showcases 0 0 0
Any others 0 0 0
Presence of Advertisement Board ’ NA 5(1.4) 5(0.6)
Size of Advertisement Board NA 5(1.4) 5(0.6)
Presence of Illuminated Board - .. NA 0 0
Display of Brand Name on Board NA 0 0
Promotional Message on Board NA 0 0
Use of Brand Colour & Layout on Board NA 5(1.4) 5(0.6)
Full Advertisement on PoS NA 0 0
Absence of Health Warning on Board* 0 0 0 .

Table 10 shows that out of 820 POS, 547 permanent shops, 189 permanent kiosks and 84
temporary kiosks were visited. Presence of advertisement of tobacco products was observed
in 21.4% in temporary kiosks, 6.8%, and 3.2% in permanent kiosks and permanent shops
respectively. The mean of major compliance indicators to Section 5 of COTPA was better in
permanent shops (98.4%) as compare to permanent and temporary kiosks 96.6% and 89.3%

respectively.
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Table TE: Non-Compliance of Section 5, COTPA in PoS of 14 Districts of Punjab, by

Shop Type

Type of Shop

Mainly

Tobacco Sale

Exclusive Tobacco Shop |
Non-Compliance Indicators Tobacco Shop | But Also Sells isNotA:Maar | "Totaf
(N =209) Other Things Busil-u:ss OI=Ea0
_— - (N =83) (N'=528)
Mean Non Compliance of Major . 1507.1 245
Indicators(*) of Section 5 >0 0.5(0.6) %1.7) (2.9)
Non Compliance to all Major 0 0 0
Indicators(”) of Scetion 5 0
Presence of Advertisement of Tobacco
Product* 30(14.3) 1(1.2) 18(3.4) 49 (5.9)
Boards 1 (0.47) 0 4 5(0.6)
Posters 1 (0.47) 0 0 1(0.1)
Banners 0 0 0 0
, Stickers 0 0 0 0
Kind of Present }— oo -
Advertisement l,(,lJ/Vu!E(j Screening, 0 0 0 0‘
Dangles 28 (13.3) 1(1.2)1 14(2.6) 43(52)
Promotional gifts/offers 0 0 0 0
Products show cases 0 0 0
A1 |y others 0 0 0
Presence of Advertisement Board 1 (0.47) NA 0 1 (0.47)
Size of Advertisement Board 1 (0.47) NA 0 1(0.47)
Presence of Huminated Board 0 NA 0 0
Display of lrand Name on Board 0 NA 0 0
Promotional Message on Board 0 NA 0 0
I‘j;,h(;:rikrlilizru-lr(’f'-(”‘(';I-t.n-_nr'.—‘/i', ILayout on Board 1(0.47) NA 0 1 (0.47)
Full Advertisement on PoS 0 NA 0 0
A hsenee of | lealth Warning on Board* 0 0 0 0

B ot

4.3- Compliance with Section 6 (

Among various PoS visited, signages were displayed 1

prominent place. Only 39.3% displayed signage were compli
i secti ase ajor compliance

Ihe overall mean compliance to Section 6 (a) (based upon mean of major comp

er 75% compliance to major indicators

indicators) was 79.4%. The districts which scored ov
ga (85.7%) Barnala (86.9%)

(90.4%), Ludhiana (75.3%), Mo
(90.4%) and Pathankot (78.1%), Ferozepur

of Section 6 (a) were Hoshiarpur

Varidkot (76.9%) TarnTaran (83.3%), IFazilka

(‘” vl ), 8.A.5. Nilgﬂl‘ (7‘*3%)).
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Fable 7: Sector-wise Compliance of Section 4, COTPA in P

ublic Places of 14 Districts of

Punjab

! Compliance Indicators - Total

’ Government Private ‘

| _ (N=1242) N=tisy |
Mean Compliance of Major Indicators(*) of
Sestomd 1083.6 (87.4) 956.6 (82.5) 2040.2 (85)
Compliance to all Major Indicators(*) of Section 4 592 (47.7) 246 (21.2) 837 (34.9)
Signage Displayed* 585(47.1) 252(21.7) | 837(34.9)
Signage Displayed at Conspicuous Points 569(45.8) 229(19.8) 798(33.2)
Signage Comply With Law 525(42.2) 185(16) 710(29.6)
Signage Displaying Name of Reporting Officer - 47(3.7) 13(1.1) 60(2.5)
No Active Smoking* 1220(98.2) 1143(98.8) 2363(98.5)
No Smoking Aids (Ashtrays, matchboxes etc.)* 1228(98.8) 1142(98.7) 2372(98.9)
No Evidence of Smell /Ashes of Recent Smoking*® 1219(98.1) 1127(97.4) 2346(97.8)
No Cigarette /Bidi Stubs*® 1199(96.5) 1133(98) 2332(97.2)

4.2- Compliance with Section 5 of COTPA, 2003- Prohibition of Advertisement of

Cigarette and other Tobacco Products:

In order to check the compliance with Section 5 of COTPA, a total of 820 PoS were visited in

14 districts of Punjab. Out of these, 49 PoS (5.8%) were found to show non-compliance with

the major compliance indicators of Section 5. The most common mode of advertisements was

product dangles followed by boards and banners. Hoshiarpur, Fategarh Sahib, Mansa,

Ludhiana, Mohali, Barnala, Faridkot, TarnTaran, Sri Muktsar Sahib, Ferozepur and

Pathankot was recognized as the most compliant district (100%) with respect to mean of

major indicators of Section 5 of COTPA whereas Moga and Bathinda were the least

t district (89.9%) with these indicators (Table 8).

complian
on mean of major compliance indicators)
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The overal
was 97.1%. The districts which scored below 85

9%), Bathinda (89.9%) and Fazilka (91.1%)

ajor indicators of Section

5 were Moga (89.
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